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To the Editor

Oslo, 14 February 2007

Profit of MNOK 95 for the operation in Norway
– Of the MNOK 95 earnings, we have invested MNOK 75 in our base in Poland. In addition the fuel cost has increased during 2006 with more than MNOK 100. The earnings before depreciations (EBITDA) were MNOK 19.5 in 2006 and MNOK -16.6 for fourth quarter, says CEO Bjorn Kjos. 

Norwegian had a heavy expansion in 2006. – Our operating revenue has increased with BNOK 1. Considering our expansion we are very satisfied to present a cabin factor of 79 % with 30 new routes added in 2006, says Kjos.

The results for Poland are as expected.  – As we started of in Norway in 2006 we invested the same amount as for Poland. Our expansion in 2006 was 55 %, and the routes are developing positively, says Bjorn Kjos.

· The operating revenue increased by 43 % this quarter, compared to last year, to MNOK 759.9 (531.4) and MNOK 2,941.4 (1,972.2) for 2006. 
· The total quarterly earnings before depreciation and leasing costs (EBITDAR) was MNOK 34.5 (38.8) and MNOK 199.8 (181.8) for 2006. 

· The total quarterly earnings before depreciation (EBITDA) was MNOK -16.6 (4.8) and MNOK 19.5 (55.9) for 2006.

· Norwegian Air Shuttle ASA had earnings before tax (EBT) of MNOK -35.8 (3.5) in the fourth quarter and MNOK -32.5 (25.6) for 2006.

· The quarterly earnings after tax was MNOK -15.0 (2.5) and MNOK -12.7 (27.5) for 2006.
· The total number of passengers transported in the fourth quarter was 1,298,545, which is an increase in passenger traffic (RPK) by 48 %. For 2006 Norwegian transported 5.1 million passengers. 
· The passenger load factor was 72 % (75 %) this quarter and 79 % (78 %) for 2006.
· The total production (ASK) increased by 54 % to 1,421 million this quarter.
· The company had a cash reserve of MNOK 231.7 at the end of the fourth quarter, and an equity ratio of 24.0 %.

· The total quarterly unit cost was NOK 0.55 (0.57), and the annual unit cost was 0.54 (0.55).
Traffic Development
A total of 1,298,545 passengers travelled with Norwegian Air Shuttle in the fourth quarter of 2006, compared to 924,387 in the fourth quarter of 2005. This equals an increase of 40 % in the number of passengers. The company had a passenger load factor of 72 % this quarter, compared to 75 % in 2005. The production (ASK) has increased by a total of 54 % since the same period last year, and the passenger traffic (RPK) has increased by 48 %. 
The growth is related to the company’s expansion throughout the year. At the end of the fourth quarter of 2006, the company operated 19 aircraft, compared to 14 in the same period last year. The utilization of the aircraft has improved as a consequence of the expansion, and in the fourth quarter every aircraft were utilized 10.4 block hours pr day, compared to 9.1 block hours in the same period last year. 
The share of Internet sale has increased to 85 %, compared to 77 % in the same period last year.
Future Prospect

The demand for travelling with Norwegian and the advanced bookings has been good entering the first quarter of 2007. The company executed a successful sales campaign in January that generated a high number of advanced bookings. The share of internet sales in January was 88%. The company has reported a load factor of 71% and a yield of 0.66 for January.

Norwegian will in the spring increase the number of departures on the larger routes in Southern Norway, Oslo – Trondheim will have up to 13 daily departures and Oslo – Bergen will have up to 14 daily departures.

Norwegian introduced in January a fee of 25 NOK for all checked baggage for all destinations. At the same time hand baggage allowance was increased from 8 kg to 15 kg and the prices for the lowest fare tickets were reduced further. The company will in the first half of 2007 introduce further product improvements, check in kiosks will be implemented at all the major airports in Scandinavia and seating will be introduced. These product enhancements will contribute to improving the travel experience for the customers by speeding up the check in process and through the fact that the customer can choose his own seat. The product improvements will also contribute to keeping the costs down and thereby making Norwegian capable of offering low fares.

A sales and marketing organization is now operational in Poland. The demand for travelling with Norwegian and the advanced bookings in the Polish market have shown improvements entering the first quarter of 2007. A sales campaign in January was successfully carried out, achieving competitive prices and strong sales. 

The company had at the end of 2006 22 aircrafts in total, 19 of these were operational. The company is preparing for a further 2 aircrafts to be delivered in order to handle a capacity increase which is expected to be 30-40%. From May the company will have 24 aircrafts, 22 of these will be operational.

For further information:
Ms. Anne Grete Ellingsen, Director Corporate Communications, tel +4791537079.
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