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Jun 05 Jun 06 Change

May 12 mth

(1)

Jun 12 mth

(1)

Change

Internet bookings 75 % 87 % 12           pp 78 % 79 % 1             pp

ASK (mill) 344 498 45           % 4 058 4 212 4             %

RPK (mill) 282 410 45           % 3 223 3 351 4             %

Cabin factor 82 % 82 % 0             pp 79 % 80 % 1             pp

Passengers 319 612 475 506 49           % 4 018 710 4 174 604 4             %

Domestic

ASK (mill) 117 152 29           % 1 541 1 575 2             %

RPK (mill) 92 129 40           % 1 175 1 212 3             %

Cabin factor 78 % 85 % 7             pp 76 % 77 % 1             pp

Passengers 166 411 246 173 48           % 2 227 265 2 307 027 4             %

International

ASK (mill) 227 346 53           % 2 517 2 637 5             %

RPK (mill) 190 281 48           % 2 048 2 139 4             %

Cabin factor 84 % 81 % (3)            pp 81 % 81 % (0)            pp

Passengers 153 201 229 333 50           % 1 791 445 1 867 577 4             %

(1) [<<mth>> 12 mth] shows a 12 month rolling development. 


To the editor

Oslo, 5 July 2006

Record in passengers and internet sales 

The total number of passengers transported in June 2006 was 475,506 compared to 319,612 last year, an increase of 155,864 passengers (49 %), and     45 % increase in passenger traffic. 

· Total passenger traffic (RPK) increased by 45 %, compared to last year.
· Total capacity (ASK) increased by 45 %, compared to last year.
· The cabin factor was 82 %, equal to the cabin factor in June 2005
· The company estimates a yield around NOK 0.68 for June  2006
These increases in passenger traffic, production and passengers are linked to the company’s expansion and the introduction of new routes from July 2005 to June 2006, as well as adjustments in production capacity and a steady increase in passengers. 

Domestic passenger traffic increased by 40 % and capacity increased by 29 %, giving a cabin factor of 85 % compared to 78 % last year. The domestic traffic was mainly affected by a 30 % production growth on the routes from Oslo to respectively Stavanger, Bergen and Trondheim. Additionally the route Stavanger-Bergen has recently been started up.

International passenger traffic increased by 48 % and capacity increased by 53 %, giving a cabin factor of 81 % down 3 pp. This development is primarily linked to the incorporation of the company’s expansion, which counts 16 routes during the three last months

The company anticipates a yield reduction of 4 % compared to June 2005. The yield development is connected to a higher share of routes with a relatively seen higher yield, and reduced prices on new routes. 

Internet sales were 87 % in May, which represents the highest internet sale in the company’s history. The high internet sale is connected to several sales campaigns and natural seasonal variations.    
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For further information

Ms. Anne Grete Ellingsen, Director Corporate Communications, tel +47 91537079

